Thomas Nelson Wins Platinum MarCom Award
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Thomas Nelson's Design and Marketing Team members who worked on the KJV400 campaign and received
the award are shown above:

(From left) Stephen Baumgartner (Graphic Designer), Lindsay Williams (Marketing Specialist Bible Group),
Zach Keller (Graphic Designer), Mark Cowden (Senior Designer), Bunny Snow (Design Team, Director of Print
Production), Chris Ward (Graphic Designer) and Blake Aldridge (Senior Marketing Director Bible Group).
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